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Prologue
| visited my parents in Adelaide last summer.

In between lounging on the couch and gorging on my mother’s home cooking, I explored the
cupboard in my old bedroom. I discovered boxes of ‘80s Lego sets (complete with instructions, woo
hool), my old Apple I+ computer (64K RAM, yeahl), and several boxes of exercise books from my time
at school.

Leafing through these exercise books, it dawned on me: I've always created sketchnotes. My written
notes from class were visually rich, complete with elaborate illustrations, decorative containers,
headings set in different typefaces, and attempts to represent my teacher’s bullet points as summary
diagrams. Thinking visually comes naturally to me—perhaps it did for you once, too. And yet, possibly
like yourself, | ignored my visual literacy for a long time.

Over the past few years I've been fortunate enough to attend a ton of conferences about UX (User
Experience) and web design. | began taking visual notes at these conferences and posting them
online ... and people took notice. Fast forward a few years, and my sketchnotes have opened doors I'd
never thought possible: they've earned me paid illustration, animation, and graphic facilitation
contracts; they've been featured in books; I've been asked to teach workshops about sketchnoting;
and the sketch aesthetic has become synonymous with the UX Mastery brand.

This collection of over 50 sketchnotes includes talks from some of my heroes in the UX world as well
as a selection of other presentations to mix things up a bit. From my first clumsy scrawls through to pol-
ished illustrations, | hope you can enjoy them, learn from their content and their anatomy, and use them
as inspiration for your own sketchnotes.

Sketch on!

Matthew Magain
February 2015



List of Events

> Problogger Training Event 2012

> Product Bash Sydney 2012

> UX Australia 2010

> Web Directions South 2011

> Web Directions South 2013

> UX Indonesia 2014

> Hargraves Institute Innovation Summit 2013
> Leaders in Software and Art 2013
> Web Directions Code 2013

> UX Australia 2013

> UX Australia 2014

> Random Sketches & lllustrations

About UX Mastery

Founded by Matthew Magain and Luke Chambers, UX Mastery is an online resource for
aspiring user experience designers.

What began in 2012 as a list of recommended books for anyone interested in learning about user
experience design has since grown to include a handful of popular ebooks, a (not particularly)
regular podcast and webinar series, a (much more) regular email newsletter, and the most welcoming
and helpful UX community online, period.

Matt and Luke also deliver full-day UX workshops from a quirky coworking space in Melbourne, at
events throughout Australia and South-East Asia, or at your office. If you're interested in attending one
of these workshops, check out our training schedule.

To find out what all the fuss is about, follow us on Twitter, or subscribe to our email newsletter.
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Overcoming Obstacles & Road Blocks - Darren Rowse & Guests
ProBlogger Training Event « Gold Coast, August 2013

A friend of mine works with Darren Rowse from ProBlogger. He asked if | could make “one of those
sketch thingies” for him to give to Darren as a Christmas gift. | didn’t attend this keynote session from
the ProBlogger training event that Darren hosted, but he provided me with an audio recording of the
presentation, which | used to create the illustration. Because it was created after the fact, | put a little
more effort into the caricatures and other details, which was handy, as capturing a likeness is tough!
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Is There a Place for Entrepreneurship in Product Management?
Product Bash « Sydney, November 2012

The lovely folks from Brainmates (a product management training and consulting company) asked me
to sketchnote their end-of-year event—a panel discussion featuring a collection of entrepreneurs and
product managers. The “skyscraper” layout served me well as a way to capture different comments

from each of the panelists, and there were plenty of opportunities for injecting some creative imagery!
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Anton Sher, Rod Farmer, Dan Naumann, Sally Bieleny, Dan Szuc & Joe Sokohl
UX Australia « Sydney, August 2010

| was a bit hesitatnt about including this collection of sketches—these were among the first conference
sketchnotes that | ever created. | cringe a little when I'look back at them now: there’s very little
whitespace (because they were crammed onto a small page), no shading, and no real layout/structure
to speak of. | suppose they're quirky! | feel like I've learned a lot since these days though.
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We Are the Makers of Things - Hannah Donovan
Web Directions South « Sydney, October 2011
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I remember being so entranced by the content of Hannah's talk that | forgot | wanted to sketch it, and
so my notes ended up being quite rushed. | still managed to capture the gist, plus a few fun images.
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Lanyrd: The Accidental Entrepreneurs - Natalie Downe & Simon Willison
Web Directions South « Sydney, October 2011

Natalie and Simon relayed the heart-warming story of how the mobile app they built while travelling
across Europe evolved into a Y-combinator success story. There was plenty of metaphor and easy
imagery to translate their tale into a visual map.
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Interaction Design Bauhaus « Rahul Sen
Web Directions South « Sydney, October 2011
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I'll be honest: | almost walked out of this talk, as the presenter’s introduction was really slow. However,
once | started sketching, | found myself being forced to focus, and started to make more sense of the
content (and revelled in the curation and capturing of what | heard). I'm glad | stuck around!
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All the Small Things - Relly Annett-Baker
Web Directions South « Sydney, October 2011

Relly is one of the most engaging speakers you'll ever witness, partly due to the sheer energy and
enthusiasm she exerts on stage but also because she deftly blends humour with f-bombs to make a
uniquely entertaining, educational experience. Great content makes for an easy sketch.
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Connected UX « Aarron Walter

Web Directions South « Sydney, October 2013

INFORMATIZN

PATA

Aarron’s talk came at a particularly serendipitous time for us at UX Mastery; we were trying to find a
better way to collate user feedback and have it shape our ebook content strategy. While we haven't
implemented everything Aarron’s team do at MailChimp, | had a vested interest in paying attention, and
creating this sketch helped me do just that!
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How the Internet of Things Changes How We Design - Alex Deschamps-Sonsino
Web Directions South « Sydney, October 2013

Alex’s talk was more than just another “Internet of things” presentation. This talk really inspired me to
get my hardware geek on: to go hack together bits and bobs and create a prototype of a physical
product and to then build a crowdfunding campaign aimed at raising the money to turn it into a mass-
produced object. Now, if only | could find that perfect idea ...
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Stiff and Static Sucks - Pasquale d’Silva
Web Directions South « Sydney, October 2013

This talk was my favourite of the entire 2013 Web Directions South conference because of the way that
Pasquale opened my eyes to the “in between” spaces that I'd never really considered as a traditional
designer of static web pages. Pasquale’s mini faux case studies provided a perfect insight into the
world of how to create animated transitions that mimic real life, and the differences that they can make.
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People, Not Users « Rachel Binx
Web Directions South « Sydney, October 2013

Rachel’s talk was the opening keynote of the conference, and she opened our eyes to the world we
have in store for us. In an era of almost complete lack of privacy, Rachel captured with astounding
accuracy the nature of identity that we all seek, and are often lacking; and empowered us by spelling
out the options for reclaiming our sense of self online.
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Creating Good Content for an Imperfect Web « Relly Annett-Baker
Web Directions South « Sydney, October 2013

| planted myself firmly in the front row to give myself the best shot at capturing visual notes that did
Relly’s presentation justice. True to form, she combined sound advice with quirky humour to deliver the
goods, while also raising awareness for the need to create adaptable, structured content.

UX Sketchnotes -« Matthew Magain Page 16



@

L & ‘. WE HAD G MoNTHS. ..
D

@ :‘o’; 1013 ¢ \\ ANP INHERITEP SoME
N coMPLEX:

I FABMEB 6AM/F"47/M '\ DESKTOP- CENTKIC
S st ) WIREFRAMES
vnsua] 227 / isovar 50 MANY ‘ pid

FEATURES .. N ‘ ek

(OITAT, ML DEWCEWOPW e :

AND THE FUTURE OF TV POING?Q) " ADVERTIs/NG IS KEY mrf

[N BROWSERS .. o > INCLupinG RESPONSIVE ADV Wy,

WHAT 15 e DAL L s -
NG T

CHANS =D CHALLENGING THE VISUAL NOTES
T BUSINESS ON ITS < gy MATTHEW
G yision oN -+ BRAND VALUES
é) ) ANY DEVICE
AT ANY POINT, -7
IN TIME @ ,’% §> AN AUTHENTIC EXPERIENCE
I

MAGAIN

xmastery:
Com.

: : .
- GENERATED
yosl\lETriNg rui}: TRUMPED /' D/AM ST‘JV W/\\Q‘y L B \\2 . QSMQDF;Z,;,
w$ OF HOMELAND ! 1 g ;
. QCV‘ l &gﬁ?m\ \‘52’7, An entirely new - | |a-rEsPonsivE
w, Mh : WO hrand architechire.
//AT/;AmoHLEEﬁ ‘ D i

: OD L CHANNELS
{ 1 Q INTERVEWS 2 ARE GONE.
3 8 D}\FFINITY %

I M(,MMMNG /

Context, Multi-Device, and the Future of TV Browsers - Rod Farmer
Web Directions South « Sydney, October 2013

Rod’s case study of the 10play design and launch was a unigue insight into an ambitious, multi-channel
digital project. Clients who commission projects of this size rarely give permission to share the process
followed or the learnings that came out of research, so it was terrific to see the design history behind
such a high profile project.
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Nerd, Know Thyself - Heather Gold
Web Directions South « Sydney, October 2013

Before this talk began | had no idea how difficult it would become to sketch. Heather’s closing keynote
was entirely improvised; she fed off punters, took tangents to share personal stories, and posed more
questions about life, love and the universe than answers. Because of the abstract nature of the
content, | chose to keep this sketchnote purely visual. And you know what? | think it kinda works.
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Design for Innovation « Turi McKinley
UX Indonesia « Jakarta, September 2014
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| was pretty excited about meeting someone from the well-regarded design firm Frog Design. Turi’s
presentation exceeded my expectations because it included the one thing that many presentations
lack: data from case studies. The figures she was able to use to back up her assertions about the RO
of design were both fascinating and convincing, and made for a relatively easy sketch.
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Designing a Healthier & Smarter Life - Dan Szuc & Josephine Wong
UX Indonesia » Jakarta, September 2014

If you've ever seen Dan speak at a conference (he gets around) you’ll know that he leverages his
theatre background to full effect. When backed up by his passionate partner in crime, Josephine,
the audience is sure to enjoy a presentation full of heart, humour, and solid advice. This talk about
choosing the work we do and how we structure ourselves to be happy, achieved just that.
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Innovation: A Global Perspective - Jo Gray and guests
Hargraves Institute Innovation Summit « Sydney, April 2013

The Hargraves Institute is @ membership-based organisation for members to share and discuss
approaches to encouraging and harnessing innovation within their organisation. The closing panel at
their annual conference featured an international array of specialists from Australia, Ireland, the UK and
the USA.
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Innovation: The Future Inspired by Our Past - Phil Kwok
Hargraves Institute Innovation Summit « Sydney, April 2013

In this presentation, Phil Kwok explained how his team at ResMed continually innovate through

understanding their users and their pain points, being given permission to fail, and understanding their
greater purpose. It was inspiring stuff from a company that is making a real difference to people’s lives.
| used a fairly fluid layout, just letting my notes flow in a random path as they came to me.
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Innovation in Action « Natalie Pavuk
Hargraves Institute Innovation Summit « Sydney, April 2013

For this talk, Natalie Pavuk from Roche Products talked us through her organisation’s journey to
establish a culture of continual innovation in the healthcare space, which includes assigning “innovation
activists,” recognizing and rewarding employees who contribute ideas that evolve into new products,
and baking innovation-related activities into the KPIs of all employees.
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Living the Innovation Program at AMP . Munib Karavdic
Hargraves Institute Innovation Summit « Sydney, April 2013

AMP have taken a very structured approach to how they encourage innovation within their
organisation. Munib’s talk highlighted some programs they attempted and then revised once it was
clear they weren’'t working. Instilling a culture of innovation took trial and error, and resulted in their five
key principles, which | captured as a simple, bulleted list in my notes.
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How a Million-Dollar Accounting Firm Invested in Design Thinking - Maureen Thurston
Hargraves Institute Innovation Summit « Sydney, April 2013

Maureen’s self-appointed task at Deloitte was not a trivial one. She set about effecting change by
deliberately pitting groups with radically different backgrounds (MBAs and designers) against each
other, to see what learnings would result for everyone. While it certainly ruffled some feathers, the
premise was a fascinating one, and the outcomes weren't just positive; they fundamentally changed
the culture of the organisation. As a designer, | felt a certain responsibility to do this sketch justice!
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The Recipe for Innovation Success at Baxter ANZ - Marise Hannaford
Hargraves Institute Innovation Summit « Sydney, April 2013

Marise’s slide was ripe with visual charts, tables and diagrams, and as a result I was naturally inclined to
pull much of this imagery into my sketchnote. | tried to build on the ‘recipe’ metaphor that | began the
sketch with, but found it difficult to extend beyond an initial decorative headline. | opted for

accuracy and completeness over being too clever!
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Lightning Talks: Alessandro Ludovico, Celement Valla, Blake Carrington & Claire Bardainne
Leaders In Software and Art conference « New York City, November 2013

The LISA conference explores the intersection of art and design, and the presentations by these
talented artist/programmers were a truly mind-boggling collection of ingenious projects, curious
endeavours and groundbreaking digital experiments that generate more questions than answers. As a
UX designer | found these kinds of experiments inspiring, which made sketching them even more fun!
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(Continued from previous page)

Lightning Talks: Elisa Giardina Papa, Gabriella Levine, Jake Lee-High & Lauren McCarthy
Leaders In Software and Art conference « New York City, November 2013

UX Sketchnotes -« Matthew Magain Page 28



| DESIGNED COMPLEX|TY FROM SIMPLICITY
THE GRAPHICS IO BYLE .
FoR WATSoN m‘/‘i’ :/TE;E’
on Jeoraroy: [ & .
JOSH ™)
RN N4
PoSTERS, = L J:
| GRVE A TED TALK ) e Crp covErs AT,_—_;C)

[N 2005 BUT [T's NoT
ONLINE BECAUSE |

]
FoR JoEL ZIMMERMAN ,f“ \\

ProPPED Too MANY /i/,’) ‘_L;’;;“
F-ROMBS ... L [MoTion /
\ iz KINECT
= M ICHAEL ZZ !
PHELPS WoRE
THE HEADPHONES EXPLoRE AT
‘) <~ | DES|GNED! hgrr\cra\MCW‘“’{" 26
LN nrree)e,
WE STARTED oUT EXPERIMENTING | §~1 ) Kr/
WITH PUTTING M[CRoCHIFS onto | © HLU!M‘HM e 1o/ o,
PANCERS .. . _ \ \—”””';”“f“’ \‘/oFF//
0 ey R A TE0
=) ( . oy
U 5 63 CV\ “—= !
o} S \ iy H Iy 5
Yo, B9 N0 80,9 € 2
& Ky 1) //
% 0 0 / OQO
A-A, 1
= £ /
— he €3
\’\7: . =
. Al’flsf’ of L‘J < @.‘%’2)
...Now THE TEcHNOLOGY 1€ BEING &

USEP BY CHRIS BROWN, CHAISTIVA
AGUILERA, DEATH CAB FoR CUTIE , AND MoRE

(Continued from previous page)

/57} 7 SOF TWARE
-~ To FIND

72 HoUR PERFORMANCE |7
BK\TNE‘{-SFF}\(LS‘”EP UP To 72 MINUTES

(\&\‘//’5 LIKE FACES H@ B yiiw,
& ; '

Z

7

;ﬁ RLUKE HIGH-
Y413

u DM BO] > ~ PERFofmANCE

Terekip [ make NV

WE BUILT THIS CITY PoRTRAITS DOWN

m—— | & }

2o
4 1%]®)
QEV Yno.t wiT I ) @
srev 103 st oot (STl
PoR EACH WEEK IT SPED UP sttow @@gm
i EVOLUTION OF
i e T (e E] @I

TECHN IRUE §

oo, 1T oNE THING To
@%ﬁ 6 OC/: PUSH PIXELS AROUND
o@
®©

5 — EVEN PLASTIC,
£ QusiT-8ulLT ‘
o TRUILTS ... IT'S ANOTHER To
) SN HACK MATTER .
. \SVI@M@ 2b- PRINTED,
ST ﬂ@ PAINTED,
éo@% - ASSEMBLAGE
COLLAGE
G pYTHoN scrieTs To P
T ROGRAMMATICALLY 2y
HACK MOLECULAR
MOPELLING SopTWARE G) X4 80 T rraNs -

SuBSTRATI oNAL

o, & ©

Lightning Talks: Josh Davis, R. Luke Dubois, Miral Kotb & Shane Hope
Leaders In Software and Art conference « New York City, November 2013
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Lightning Talks: Sophia Brueckner, Steve Di Paola, Toni Dove & Yucef Merhi
Leaders In Software and Art conference « New York City, November 2013

UX Sketchnotes -« Matthew Magain

Page 30



Ej @ EEI bﬁg b'_.{.—]-_/rés;zr;ﬂ_ TR
PONTINE L /
U

&n MBTHNK: ) CAN DO
|ueD iﬁ '

$1sTENCY
v ‘;lwutlﬂ &ﬂLM

FELJFW& L@&N
@ @Rﬂs X A

%
gt
DOWU U”Nx
}'Fcp,\’,rr < C
S z @ <

6 T GOOGLE

WILL START o GIVE DNE IDEA IF
e ,, SITES THAT USE SSL-  THE fer;P«
THE "D C00L RESPONSES T A SLIGHT SEo pymp g RECHIVES
APPLE S PLAIN- TEXT
g "NBOXING” b ‘PO“‘ WZW PASSWoRD REGVEST
EXTERIENCE % SSL NoT ONLY PREVENTS 5 ...
FOR ... hPls. \\J__,,/ UNAUTHOR|SED ACCESS, BUT [REJEcT]
- . ALSO STOPS SoMEDNE INJECTING r{%
2 IN THE FIRST VERSloN . = CONTENT
0F 105, ANIMATION & - P G T e : ii;‘:gﬁgﬁﬂ

TRANSITIONS EXISTED Te
MASK TERFSRMANCE
HURDLES

MANAGE USER
ExrzcrhﬂuNS

G THE BEST NETWORK CALL
1§ THE ONE You poN'T HAVE
To MAKE. § SH

[SERVE FRESH >

PN
L»T_ﬁ? &

LessTv=13k

(oodle
BLASS
/} \@

JUST ONE EXpMPLE

K 0F THE INTERNET OF THINGS !

TIM BERNERS -LEE DIPN'T
F\Nﬂurm THIS UsE OF HTTP

What Everyone Should Know about REST - Michael Mahemoff

Web Directions Code « Melbourne, May 2013

—_——
oo AND

o1 MAKE

0z surg

03 THE

% FASSWoRrD

05 DoEsN'T
06 GET
07 Locger

© P8 SomrwHeRe

| started my life as a programmer, but I'll confess that many of the talks at this conference were too
geeky for me! Michael’s talk about Representations State Transfer (REST), however, made a lot of sense
as it highlighted just how important it is for your web app to use a URL structure that is usable and
intuitive. I had some fun with techy imagery on this one.
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Microinteractions - Dan Saffer
UX Australia « Melbourne, August 2013

This presentation was littered with amusing anecdotes of when the microinteractions of a digital
product made (or broke) the user’s experience. From mobile phones ringing during orchestral
performances to unexplored territory in wearable technology, Dan’s talk had it all. My biggest
challenge in capturing it was deciding what to leave out.
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Designing Successful Experiences for Bald Apes - Dan Willis
UX Australia « Melbourne, August 2013

Dan’s talk was a refreshing take on the importance of sticking to one’s principles, even when
operating in an enterprise environment where the precedent for compromise may have been paved
years prior to your project. Both reflective and forward-looking, his presentation took the audience on
a journey and inspired us all to revisit why it is that we do what we do. I'm quite proud of the degree

that this sketch managed to capture that sentiment.
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Getting UX Done . lan Fenn
UX Australia « Melbourne, August 2013

lan’s talk was a very practical guide to creating a portfolio that markets you as a UX practitioner. The
idea of using a paper portfolio as a container for information only came to me later in the presentation,
otherwise | might have taken more advantage of this as a visual device!
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Improv Talks - Donna Spencer, Dan Szuc & Steve Baty
UX Australia « Melbourne, August 2013

The Improv Talks at UX Australia were an experiment that involved speakers presenting alongside an
(often nonsensical) slide deck that advanced automatically, whether they were ready for the next slide
or not. Some presenters tackled this challenge by mostly ignoring the slides, while others
demonstrated a remarkable ability to ad lib and make connections to each slide while weaving a
common thread. My sketchnotes reflected these varying degrees of cohesion!
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Better Product Definition with Lean UX & Design Thinking - Jeff Gothelf
UX Australia « Melbourne, August 2013

I'd read Jeff's Lean UX book prior to witnessing him give this presentation, so | had an insight into the
kind of material that I'd be capturing. While this isn’'t going to be the case for most sketchnotes, | do
think it gave me an advantage in that | didn’t need to spend any time comprehending the material; |
was just listening to it, organising it, and capturing it, all the while nodding and affirming my own
understanding of the subject matter.
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Designing Meetings to Work for Design « Kevin Hoffman
UX Australia « Melbourne, August 2013

It was clear from the moment Kevin opened his mouth that he’d given this presentation before. Not

because he came across as jaded or anything; far from it. His confidence and surety was masterful,

and the entire talk was a fantastic reminder of the ways that we can make meetings more engaging,
useful and efficient. It was great to see graphic facilitation get a mention!
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How to Run an Effective Cultural Probe - Matt Morphett & Rob McLellan
UX Australia « Melbourne, August 2013

VISUAL NOTES BY © uxmastery
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Before this talk, a cultural probe sounded to me like some kind of invasive medical procedure. Matt
and Rob explained that this is not the case; that it is actually an invaluable tool for gaining behavioural
data from your product’s user base. There were plenty of visual cues throughout the talk to use in my
sketchnote, so | took these as gifts and replicated them liberally throughout.
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From Faith-Based to Evidence-Based Design - Miles Rochford
UX Australia « Melbourne, August 2013
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| remember feeling pretty tired when | sketched this talk, and my visual vocabulary was a little drained
from paying attention and sketching all day. As a result, | got lazy and resorted to free association of
key points as | heard them, creating structure simply by drawing containers around each phrase and
linking them together with line and colour. I'm okay with knowing that not every sketch is

going to be a perfectly metaphor-rich work of art! | still captured the main points, and a handful of

images mean the sketch is still interesting to the eye.
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Our Billion-Dollar Baby: From Greed to Good - Chris Paton
UX Australia « Melbourne, August 2013

One of the reasons I try and make it to the UX Australia conference every year is because there are
so many case studies presented. | enjoy seeing how other practitioners operate, the problems they've
faced, and how they have navigated those challenges. | chose a winding path layout for Chris’s talk,
which allowed me to begin with his smiling face, meander across the page, and end in the bottom right.
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Design at Scale - Greg Petroff
UX Australia « Sydney, August 2014

Greg’s talk had a very clear structure (he mentioned at the start that he would be covering six main
areas), so dissecting the page into six segments made sense. | could have arranged these containers
to be of roughly equal size and shape, but | opted to let the sketch for each take a fluid form, and draw
in the dotted line dividers afterwards. It meant | didn’t have to cram pictures into spaces for which there
was not enough room, and—to me, at least—it looks more visually interesting.
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The Neuroanthropology Of “Us” . Stephen Cox
UX Australia « Sydney, August 2014

Stephen’s talk was the perfect blend of intellectual, humorous, and heart-warming. It was also well-
structured, which means that mapping it onto the page was relatively easy for me. There were a couple
of diagrams that | pinched at the start (tip: use your camera phone if there’s a chance the slide won't be
on screen for long enough to transcribe) but | also had the opportunity to introduce my own imagery
later, once my brain had processed the content!
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Can You Wireframe Delightful? - Ben Tollady & Ben Rowe
UX Australia « Sydney, August 2014

This presentation was only 20 minutes long, but well-structured and full of takeaways and quotes that
were relatively straightforward to visualise so | had no problem in filling the page quickly. While the
presenters didn't explicitly answer the question posed by the title of their talk, they did embark on a
thoughtful reflection upon what it means to create delight. The learnings that they shared from that
journey made for a great presentation.
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The Cadence of Great Experiences « Michelle Berryman
UX Australia « Sydney, August 2014

Michelle’s talk about cadence was filled with wonderful diagrams that communicated the concept of
cadence in a digital product in ways that | hadn’t seen before. So, while I included some of my own
imagery, | did lean heavily on transposing a couple of these diagrams. I'm glad | did; | still find these
diagrams conjure new ways of thinking about user experience design.
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Epic Fail: Takeaways from the War Stories Project . Steve Portigal
UX Australia « Sydney, August 2014

Steve’s talk was completely absent of slides, so | couldn’t use graphs, diagrams or imagery as
inspiration for this sketch. While it was difficult, it was ultimately helpful being forced to apply
more thought to what | was listening to in order to create my own imagery. Copying visuals from a
presenter’s slides can become a crutch!
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Change Aversion « Hendrik Miiller
UX Australia « Sydney, August 2014

Hendrik’s talk was a fascinating insight into how Google manages design. An oft-levelled criticism of
the technology giant is that they are too reliant upon data to make good design decisions, but this
presentation shed light on how Google’s data drives their understanding of user behaviour to degrees
that were previously considered unfathomable. Looking back over this sketch, | can still recall feeling
Inspired, scared and fascinated, all at the same time.
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Eric is something of a showman, and his talk was peppered with cabaret, humour, and tangents. So
much so that at one point | was immersed in the theatre of it all and actually forgot that | was supposed
to be sketching; a credit to the presenter’s skill in holding attention. Luckily I managed to work through
the buffer of what I'd absorbed, speed up, and fill the page with tidbits of advice for UX practitioners,

and other related imagery.
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Finding Simple . Jason Bayly
UX Australia « Sydney, August 2014

Jason’s story of “local Aussie lad makes it big in Silicon Valley” was a great story, full of practical
takeaways and quoteable nuggets of design wisdom. I loved that his entire talk centred around one
specific design problem, delving into the details of this single challenge while still reinforcing
universal design principles.
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Graphic Facilitation: See What | Mean? « Luke Chambers
UX Australia « Sydney, August 2014

This sketch of Luke’s hands-on session about graphic facilitation was unigue in that we alternated
projection of my live sketching (via a document camera hovering over my notepad) and Luke’s Keynote
slides and activities onto the screen throughout the session. It was a very “meta” way of presenting this
information, but also entirely appropriate, given the subject matter!
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Lightning talks: Nova Franklin, Kimberley Crofts & Jay Rogers
UX Australia « Sydney, August 2014

Capturing a ten-minute ‘lightning talk’ is a unique challenge in that there’s almost no downtime. It's all
about being completely focussed, capturing what | can, and if I'm able to massage the content into
some form of hierarchical structure, then | consider it a bonus. Dividing the page ahead of time helps
me, as it's usually impossible to fill an A4 or US Letter-sized page in only 10 minutes.
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Attributes & Aesthetics of Experience - Xin Xiangyang
UX Australia « Sydney, August 2014

This was a particularly challenging sketch for me to create, partly because of my difficulty
understanding Xin’s accent, but also because | wasn't able to discern any obvious

structure to the talk (this may have been cultural). As a result, the tangents in his stories made it difficult
to fit the content into a predetermined layout, so | opted to simply capture snippets that made sense to
me, spilling them out to fill the page. In the end, it still kind-of works!
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Hospital-bed Sketch
Melbourne, November 2012

Sketchnotes aren'’t just for conferences or work meetings! A few years ago | had a lump taken out of
my thyroid, and while waiting to enter theatre | wanted to capture some of the trepidation and thoughts
that were going through my head. This sketch is what came out. The operation went smoothly, and

the nursing staff liked my sketchnote so much that | sold three copies of my children’s book Charlie
Weatherburn and the Flying Machine as a result. If I'd sold another 157 copies, they might have paid for
the operation!
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One of Those Days
Melbourne, December 2012

| have a pretty good track record as a tax-paying, law-abiding citizen, but it would seem that on this
occasion | neglected to pay my driver’s license (I honestly thought | had, but clearly | had not). It came
back to bite me, and the only positive thing | could think to do with the experience was to create a
sketch to commemorate it!
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Grossly Informative
Melbourne, October 2011

This sketch was made after | participated in a social experiment called Grossly Informative. Twelve
people from different backgrounds and who didn’t know each other were brought together to prepare
and eat a meal. Deliberate questions were posed to explore the dynamics of the group, and the nature
of the conversations that resulted (think The Last Supper) were facinating.
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Further reading

Interested in learning more about sketchnoting”?

. First, check out Matt’s article, Sketchnoting 101: How To Create Awesome Visual Notes

« Mike Rohde’s book, The Sketchnote Handbook, is the definitive guide to the topic. He's also
published a follow-up, called The Sketchnote Workbook. Unsurprisingly, it's also awesome.

« Post your sketches to the sketchnote group on Flickr to receive helpful critique, encouragement,
or general feedback

« If you're ready to move from small-scale to large-scale, Brandy Agerbeck’s book The Graphic
Facilitator's Guide comes highly recommended.
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